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The Cl�ent
Co-Founded by CEO J�mmy K�ng and CTO Jack Ell�s, South Carol�na-based Bank�ngBr�dge �s
a tech vendor that offers market�ng and lead gen solut�ons to mortgage lenders.
Spec�f�cally, they offer an API-powered pr�c�ng eng�ne hub that prov�des an at-a-glance
breakdown of d�fferent mortgage products and the�r pr�ces to lenders.

The Challenge
In order to power the�r rate compar�son tool, Bank�ngBr�dge needed to bu�ld a web-based
tool that could accommodate thousands and thousands of requests over a very short t�me
span. Th�nk Google Fl�ghts, but for mortgage rates. That �s a lot of data be�ng funneled
rap�dly, over and over aga�n, constantly. The tool �tself was someth�ng Bank�ngBr�dge bu�lt
themselves, but the quest�on was where the tool request�ng so much data could get �t as
qu�ckly as �t needed.

The Object�ve
As w�th Google Fl�ghts and s�m�lar products, the goal �s not to dr�ve users to a spec�f�c
mortgage product. The goal �s to create value by becom�ng the trusted tool that lenders
rely on to survey a w�de range of ava�lable products. As J�mmy K�ng observes, “[A user on
Google Fl�ghts] may not buy a t�cket. They may not buy a t�cket ever. They may not buy a
t�cket for e�ght months, but they're go�ng to keep com�ng back to Google fl�ghts and
runn�ng scenar�os.”

To run that many scenar�os and prov�de the value lenders are look�ng for—espec�ally �n
heav�ly contracted markets—the fees generated by the pr�c�ng eng�ne need to be two
th�ngs: fast and accurate. W�thout both 100% of the t�me, Bank�ngBr�dge had no hop�ng of
mak�ng the�r tool �nd�spensable to lenders who are, f�rstly, search�ng for the most
compet�t�ve products �n d�ff�cult markets and, secondly, want more to t�me to proact�vely
commun�cat�ng w�th borrowers to educate them about ava�lable homebuy�ng opt�ons. 



The Solut�on
Enter LodeStar’s API. LodeStar’s �n-house-ma�nta�ned database of nat�onw�de clos�ng costs
�s not only guaranteed for accuracy, �t can also support �mmense volumes of requests
qu�ckly. Bank�ngBr�dge contracted w�th LodeStar to obta�n, “The m�ss�ng l�nk,” for the�r
technology. Us�ng an API, Bank�ngBr�dge could pull d�rectly from LodeStar’s database and
�nto the�r software. Now, at the cl�ck of a button, Bank�ngBr�dge’s tool shows a prospect�ve
customer a breakdown of all the�r costs, �nclud�ng state and county fees, t�tle �nsurance,
appra�sal, etc.

Bu�ld�ng tools that work qu�ckly and accurately �s �ncreas�ngly �mportant. K�ng bel�eves
wholeheartedly that des�gn�ng �nstantaneous solut�ons �s, “The r�ght way to move forward
w�th today's mortgage market…. Anybody under the age of 40 and 45 �s do�ng everyth�ng
onl�ne. And… �t's only go�ng to get faster. It's only go�ng to get more transparent.”
Transparency �s key, both as core value and a compet�t�ve strategy—espec�ally when rates
sp�ke h�gh and volume d�ps low, and lenders need every advantage they can get.

The Deta�ls
Once BankBr�dge contracted w�th LodeStar, conf�gurat�on and test�ng was remarkably
easy. They have a ded�cated developer that works w�th the pr�c�ng eng�nes and works w�th
LodeStar’s API, From the outset, �t was s�mply a matter of f�ne-tun�ng the �ntegrat�on for
speed. Consumer exper�ence was the top pr�or�ty, wh�ch means API requests to LodeStar’s
database need to come back fast. There could not be any latency.

Once Bank�ngBr�dge was conf�dent they had na�led the setup, they d�str�buted a beta
vers�on of the tool to a handful of lenders. The response from them was overwhelm�ngly
pos�t�ve. Lenders loved the speed and accuracy of the solut�on. Moreover, the solut�on
worked for lenders of var�ous s�zes, �nd�cat�ng the �ntegrat�on’s scalab�l�ty.

In short, to quote J�mmy K�ng once aga�n, “It worked for everybody.”
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